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-'*uI a. Differentiate Marketing$eH$hrch and Marketing \tdffice. (03 Marks)

b. Explain Research Design-'Prbcess. *;;,i (07 Marks)

c. What do vou meanrbsr€llatabase"? Explain the tvpes ofDatabase Management System.c. What do you mearyb66@atabase"? Explain the typres ofDatabase Management System.

* W ,- ., (l0Marks)
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b. Discuss kdl€&ih Marketing Research. .,; (07 Marks)

c. Explaiq$e;techniques used to collqffita for Consumer Market Research. (10 Marks)
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3 a. Mention the uses ofDecisio-n Srfuport System. $-k*ei !$ (03 Marks)
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c P pcao{4fl.h,,,,.1b. Explain the nature and scqt#efMarketing Reseffi,*" * = (07 Marks)

c. Discuss the methods ofdffi{orecasting. -" , 
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(10 Marks)
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2 a. How to ideptQtrespondents in Marketingffiearch? (03 Marks)
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4 a. List out the scoEs:,1#Fricing Research6* * ** &M\ 
* (03 Marks)

b. Explain the coffi-h'ents of Data Wgefo&fses. # 
* . (07Marks)

c. Examine the ppTication and benefiiffipredictive analg#cS. (10 Marks)
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5 a. Expld#th&tivation Rese"q$fu'W' * 
*' 

(03 Marks)a. Dr\Pralr.tl IyI9lM.Lr\ru r\sD\ro$/ltil , o,{

b. Explpin the three "Vs" q&ffiData. ***. (07 Marks)

". ". Tk* to avoid the pitfallij&Sredictive analyffi'" (10 Marks)
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a. What do you r_neqpb, 'Test Markeqnp# (03 Marks)

b. Explain the_iri4ffiance of Markqf .ingResearch. (07 Marks)

c. Explain thdfu.ffi ofResearch D.Bigfr.What are the factors affecting Research Design?

' * ,S (10 Marks)
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a. List out the limitations g-meta Mining. (03 Marks)
ffisw*qt

b. Examine the factors inflfibrfcing sample size. (07 Marks)

c. Discuss the factorqAf$cting Market of Luxury and Lifestyle Products. (10 Marks)
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iD Fresh Food, India's largest Fresh Food Brand,ffiounceO the launch of its much awaited

iD Bread. Claiming to be tndia's first atrordab-ffi.an label bread, startr].rg with Bengaluru,
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antioxidants, emulsifiers or class II ves. iD bread is priced Ks.50 and Rs.55 (for

CEO and Co-foundera00 gm) and comes with a shelf li to six days. PC M

of iD Fresh Food, said "[n iD we have used traditr techniques, starting from

specially ground flour, ferrnentation, traditi baked, no chemicals or

additives. These are the bi

in the market is there
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ifferentiators when copp$i'ed to any other similar products

lyno synthetic chgffis in the mix".

-*l

firm, what type of research you would

among South Indians. (10 Marks)

research you have recommended. (10 Marks)


